


Income Statement

Total sales 3,626 4,362 -736 -17%



Income Statement

NnexCt

2021
£fm 53 weeks
Total sales 3,626
Operating profit 384

Interest (42)
Profit before tax 342

Business rates reduction

Property profit
Profit from 53 week

Property provisions/impairment
Stock and fabric provisions
Bad debt provision

Total

2020

52 weeks

4,362
772

(43)
729

Non cash




Income Statement Nexc

2021
£m 53 weeks
Total sales reduction - 736

Reduction in cost of stock
Reduced wages

Reduced occupancy costs

Reduced marketing costs

Net increase in online operating costs

Property provisions and property profit

Profit before tax reduction - 387

The financial information presented is pre IFRS 16, post IFRS 16 statutory profit before tax for the 53 weeks to January 2021 is
£342m, compared to £749m in 2020.



Income Statement



Income Statement

NnexCt

£fm
Total sales

Operating profit
Interest

Profit before tax
Tax charge

Effective tax rate
Property disposal

International tax provision release

2021

53 weeks

3,626
384
(42)
342
(51)

2020

52 weeks

4,362
772
(43)
729

(135)

Var

- 736

- 387

The financial information presented is pre IFRS 16, post IFRS 16 statutory profit before tax for the 53 weeks to January 2021 is

£342m, compared to £749m in 2020.



Cash Flow NexCc



Cash Flow NeXxC

2021 2020
£m 53 weeks 52 weeks Var
Profit before tax 342 729 - 387
Depreciation/property provisions 228 131 + 97

Onerous lease provision

Retail impairment

The cash flow statement is not presented on a statutory basis.



Cash Flow

£m
Capital expenditure

I Systems & Head Office

I Warehouse

I Stores

2021

53 weeks

(163)
£163m

£37m
Space £29m
Cosmetic refits
£8m

2021

2020
52 weeks

(139)

£139m

£38m
Space £24m
Cosmetic refits
£14m

2020



Cash Flow | 5 Year View NeXCC

£m
Capital expenditure

I Systems & Head Office

I Warehouse - £115m £115m
I Stores

Storage
£50m

Elmsall 2023
£30m

£37m

2022() 2023(€) 2024() 20250



Cash Flow | 5 Year View NeXCt

£m
Capital expenditure

Increasing total capex + £90m
« Elmsall 2023 overspend + £25m
- Automation and storage + £15m
I Systems & Head Office « Home warehouse investment + £30m

« Systems — modernisation + £20m

I Warehouse
£115m £115m

I Stores

Average spend £138m/pa

£27m I I I

2022() 2023() 2024() 2025()




Cash Flow NeXxC

2021 2020
£fm 53 weeks 52 weeks Var
Profit before tax 342 729 - 387
Depreciation/property provisions 228 131 + 97
Capital expenditure (163) (139) - 24
Net proceeds on sale and leaseback 110 0 + 110

Property disposal cash proceeds + 154
Gain on sale and leaseback - 44

The cash flow statement is not presented on a statutory basis.



Cash Flow NeXxC

2021 2020
£fm 53 weeks 52 weeks Var
Profit before tax 342 729 - 387
Depreciation/property provisions 228 131 + 97
Capital expenditure (163) (139) - 24
Net proceeds on sale and leaseback 110 0 + 110
Working capital / other 117 (85) + 202

Customer receivables + 233
Supplier payments

Elmsall 3 (property stock)
Other

The cash flow statement is not presented on a statutory basis.



Cash Flow NexCc

Net cash flow 502 (16) + 518



Net Debt and Financing | Headroom

£1.1bn Net cash flow
£502m
Jan 2021

£610m



Net Debt and Financing | Headroom

Jan 2021
£610m Jan 2022(
£435m
Custome;‘ Acquisition
receivables £33m
£160m

Capital
expenditure
£185m

Net debt




Net Debt and Financing | Headroom

Jan 2022 After possible
shareholder

£63 5 M distributions

Jan 2021 ?
£610m Dividends
£200m
Custome;‘ Acquisition
receivables £33m
£160m
Capital
expenditure
£185m

Net debt



Net Debt and Financing | Headroom

£1.6bn
£450m
Bank facility
£325m
Repayable
October 2021 L £1.1bn

Bonds

After possible Jan 2022
shareholder
distributions

£635m

Net debt Financing



Net Debt and Financing | Headroom

£1.3bn

t

£515m
Headroom(®)

2022/23 Peak® -ﬂ%m-
After possible Jan 2022

shareholder
distributions

£635m

Net debt Financing



Balance Sheet NexCc

Fixed assets and investments



Balance Sheet NexCc

Goodwill and intangibles 61 44 + 17



Balance Sheet NexCc

Stock 561 552 + 2%



Balance Sheet NeXxC

2021 2020
£fm Var
Fixed assets and investments 480 584 - 104
Goodwill and intangibles 61 44 + 17
Stock 561 552 + 9
Debtors / receivables 1,151 1,368 - 217

Jan 2021 Jan 2020
Customer receivables £1.0bn m £1.2bn

Full year total credit sales - Accelerated payments

* Provision

The balance sheet is not presented on a statutory basis with lease debt excluded



Balance Sheet NexCc

Net assets 836 613 + 223



g Sales Analysis

: -Phasmg ’

By channel

A 'By payment type

- Customer analysis

DIVISIONAL ANALYSIS




Online | Sales Analysis

-3

N '—'-*'vr....’.~

2021 2020

Phasing £m 53 weeks 52 weeks
\By chiannel Total sales 2,368 2,147
By'payment. Full price sales phasing (LFL 53 weeks)
type ' ,
R, H1 H2
_.Customer
- analysis

- 11%

o3 i_.i‘ Feb Mar Apr May Jun Jul Aug Sep Oct Nov
R 2020

Var

+ 10%

Dec

Jan
2021

NexCt

Full Price

+ 13%




Online | Sales Analysis NnexCt

= - 2021 2020
Phasing £m 53 weeks 52 weeks Var  Full Price
\By chiannel Total sales 2,368 2,147 +10% + 13%
By paymentl Full price sales phasing (LFL 53 weeks)
type ~ Pre lockdown Lock 1 Post lockdown Lock 2 Lock 3
ey o : f f f | > + 60%(©
. Customer
_analysis
-+ 36%
+30% =

+27%
+21% + 20%

2 year

-10% comparison
1. \.,'. ? = : 5o o 830/0 g : E 5
vy §. AR 5%, '; 5> Feb Mar Apr May Jun Jul Aug Sep Oct Nov Dec Jan Feb Mar
P e g T 2020 2021




Online | Sales Analysis NexCt

:. \.. - -

2021 2020

'-‘Phas,ing S Al £m 53 weeks 52 weeks Var  Full Price
By channel Total sales 2,368 2,147  +10% + 13%

By payment. Full price sales analysis
PR i
: Customer b Full year H2>|< Home + 70%
AMESIE A | NEXT Brand UK +15%  + 36% Kids + 45%
. ‘ LABEL UK + 7% + 30% Adult fashion + 12%
Ao UK total +13%  +34%
Aol SRR Overseas + 16% + 35%
R Online total +13%  +34%
§ E“;” £ .:;:/:./i;)’ * H2 growth includes the benefit of 53 weeks sales compared to 52 weeks last year boosting the growth by +4%




Online | Sales Analysis NexCt

R

T 2021 2020
R -Phasjng PR £m 53 weeks 52 weeks Var  Full Price
By channel | ISEIRE]ES 2,368 2,147 +10% + 13%

Full price sales analysis

 Closing active
By payment type H2 customers

By payment
type

.Customer

analysis .
-ANERY UK credit + 18% 2.7m
UK cash + 88% 3.7m
Sy ' Overseas cash + 35% 1.9m
bom LGSR B Online total + 34% 8.4m
"' T -
3 3"” £ '1/;1'/"’ o * H2 growth includes the benefit of 53 weeks sales compared to 52 weeks last year boosting the growth by +4%




Online | Sales Analysis NexCt

"'."»,_-“
> /

2021 2020

X '~Phasjng PR fm 53 weeks 52 weeks Var Full Price
" \By cliannel Total sales 2,368 2,147 +10% + 13%

2 year growth

By p’ayment'-
A + 40%

Customer analysis
type :

—
Customer Y Pay P
sutliE UK credit

N _, Overseas cash

8.4m

+ 6%




Online | Sales Analysis NexCt

T ——

2021 2020

;_.;L"-Phas,ihQ Sl £m 53 weeks 52 weeks Var  Full Price
By channel | RUSEIREIES 2,368 2,147  +10% + 13%

By p'ayment‘. Customer analysis

type tiia Operating
STRER e % Closing active profit ex.

Customer By payment type H2 customers credit

AElEE UK credit + 18% 27m  19%
| UK cash + 88% 3.7m 26%
5‘7 5 S Overseas cash + 35% 1.9m 16%

+ 34% 8.4m

/ Lower returns
" More NEXT

Online total

* H2 growth includes the benefit of 53 weeks sales compared to 52 weeks last year boosting the growth by +4%




Online | Sales Analysis NexCt

T ——

2021 2020

;_.;L"-Phas,ihQ Sl £m 53 weeks 52 weeks Var  Full Price
By channel | RUSEIREIES 2,368 2,147  +10% + 13%

By payment: Customer analysis Average
8 8BRS Operating sales per
ST TN % Closing active profit inc. customer
Customer H2 customers credit (vat ex.)

AElEE UK credit + 18% 2.7m  27.5% £490
UK cash + 88% 3.7m 26% £227
Overseas cash + 35% 1.9m 16% £313
+ 34% 8.4m

Online total

* H2 growth includes the benefit of 53 weeks sales compared to 52 weeks last year boosting the growth by +4%




Online | Profit Analysis

2021

53 weeks

Total sales 2,368
: I Operating profit )

% to sales 19.9%

Achieved gross margin - 0.8%

Catalogue & photography+ 1.2%
Marketing + 0.7%
Systems + 0.4%
Warehouse & distribution - 0.2%
Total margin movement + 1.3%

2020

52 weeks Var

2,147 + 10%
400 + 18%

18.6%

Bought in margin flat

Full Price

+ 13%



Online | Profit Analysis NeXxC
2021 2020
£fm 53 weeks 52 weeks Var Full Price
Total sales 2,368 2,147 + 10% + 13%
1] Operating profit 472 400  + 18%
% to sales 19.9% 18.6%

Achieved gross margin - 0.8%
Catalogue & photography+ 1.2%
Marketing + 0.7%
Systems + 0.4%
Warehouse & distribution - 0.2%
Total margin movement + 1.3%

I(ﬂ)n\i/)?rseas surcharges & country 0.9%

COVID related costs -0.2%

Labour efficiencies/ + 0.9%
reduced returns

- 0.2%



Online | Sales and Profit Outlook NeXC

2022(©) 2021 2020
£fm YRS 53 weeks 52 weeks
Total sales ASK] 2,368 2,147
Operating profit 560 472 400

% to sales

Margin by channel

NEXT Brand UK
LABEL UK

Overseas




-
DIVISIONAL ANALYSIS
£




NEXT Finance | Key drivers of sales and profit NeXxC
£m 2021 2020
53 weeks 52 weeks

Credit sales* 1,592 1,748 - 9%

Aug 2020
Feb 2020 + /9%
-3% 2020/21 credit sales

% v previous year

Apr 2020
- /75%

Feb Mar Apr May Jun
2020

* Includes Online and Retail sales paid on a NEXT credit account plus interest income

Jan 2021
+ 4%




NEXT Finance | Key drivers of sales and profit NexC
£m 2021 2020
53 weeks 52 weeks

Credit sales* 1,592 1,748 - 9%

Avg. customer recelvables 1,050 1,185 -11%

Jan 2020
£1,234m 2020/21 credit sales

% v previous year

2020/21 customer receivables

* Includes Online and Retail sales paid on a NEXT credit account plus interest income

Jan 2021
£1,028m




NEXT Finance | Key drivers of sales and profit NeXxC

£m 2021 2020

53 weeks 52 weeks
Credit sales* 1,592 1,748 - 9%
Avg. customer receivables 1,050 1,185 -11%

Jan 2021
+ 25%

Change in payments as a % of balance vs PY

Feb 2020
+ 1% Apr 2020
- 8%

Mar Apr Ma

* Includes Online and Retail sales paid on a NEXT credit account plus interest income



NEXT Finance | Income Statement

\ y Interest income 250 269 - 7%




NEXT Finance | Income Statement NeXxCt
£m 2021 2020
53 weeks 52 weeks

Credit sales* 1,592 1,748 - 9%

Avg. customer recelivables 1,050 1,185 - 11%

Interest income 250 269 A

Bad debt charge (51) (43) + 17%

Bad debt %

* Includes Online and Retail sales paid on a NEXT credit account plus interest income



NEXT Finance | Income Statement NeXxCt
£m 2021 2020
53 weeks 52 weeks

Credit sales* 1,592 1,748 - 9%

Avg. customer recelivables 1,050 1,185 - 11%

Interest income 250 269 A

Bad debt charge (51) (43) + 17%

Charge at LY rate (39)
Faster payments 3
Sale of written off debt 5

Provision for COVID defaults (20)
Jan 2021 (51)

* Includes Online and Retail sales paid on a NEXT credit account plus interest income



NEXT Finance | Income Statement NeXxCt

£m PAVPA 2020
53 weeks 52 weeks

Credit sales* 1,592 1,748 - 9%
Avg. customer recelivables 1,050 < 1,185 - 11%
Interest income 250 269 - 7%
Bad debt charge (51) (43) + 17%
Overheads (39) (43)
Profit before cost of funding 160 183 - 12%
Cost of funding (48) — €9)) + 33%

Cost of funding % 4.5%

3.0%

Debtor book funded 85% by debt (see the NEXT Finance section of the CEO Report for more details)

* Includes Online and Retail sales paid on a NEXT credit account plus interest income




NEXT Finance | Income Statement

- . :
}l\.f' Net profit 112 147 - 23%
\




NEXT Finance | 2021/22(© QOutlook NexCt
£m 2022(©) 2021
52 weeks 53 weeks
Credit sales* 1,868 1,592 + 17%
| Avg. customer receivables 1,072 1,050 + 2%
Interest income 250
Bad debt charge (51)
Overheads (39)
Profit before cost of funding 160

| * Includes Online and Retail sales paid on a NEXT credit account plus interest income



NEXT Finance | 2021/22(¢) Outlook




Fosse Park West, Leicester
Opens April 2021

DIVISIONAL ANALYSIS



Retail | Sales and Profit Analysis NeXxCt
2021 2020
£fm 53 weeks 52 weeks Var
Total sales 955 1,852 - 48%

LFL full price sales - for the weeks stores were open - 18%

Pre lockdown Post lockdown 1 Post lockdown 2
Feb — mid Mar Mid Jun — early Nov December




Retail | Sales and Profit Analysis NeXxCt
2021 2020
£fm 53 weeks 52 weeks Var
Total sales 955 1,852 - 48%

LFL full price sales - for the weeks stores were open - 18%

Participation % by sales Cumulative sales
Year to Jan 2020

City centre Retail parks

Retail w
arks Regional :
P shopping Regional

shopping

centres City centre
centres




Retail | Sales and Profit Analysis

Total sales 955 1,852 - 48%
Operating (loss)/profit (206) 164




Retail | Sales and Profit Outlook NeXC
2022 2020 Full price
£fm 52 weeks 52 weeks Var LFL
| Total sales 1,253 1,852 -32% -20%
Operating (loss)/profit (20) 164

Margin Feb-Apr lockdown

Non-recurring
items

Rates relief
Other costs

Net non-recurring

Underlying Retail profit




Retail | Sales and Profit Outlook NeXC
2022 2020
£m 52 weeks 52 weeks Margin Var Var
Total sales 1,253 1,852 - 32%

Achieved margin

Occupancy
Payroll
Warehouse & distribution

Central costs

Operating (loss)/profit (20) 164




Retail | Sales and Profit Outlook

2022(€) 2020

£fm 52 weeks 52 weeks
Total sales 1,253 1,852
Occupancy - 350 - 465
Rates - 48 - 100
Other occupancy costs - 124 - 164

Rent & service charge - 178 - 201




Retail | Sales and Profit Outlook

2022()
£fm 52 weeks

Total sales 1,253
Occupancy - 350
Rent & service charge - 178
Store closures
Concession income & other

Renewals

2020

52 weeks

1,852
- 465
- 201




Retail | Sales and Profit Outlook

£fm
Total sales

Occupancy
Rent & service charge
REENE]S

Number
of stores

2021 62

2022(€) 56

2022(€)

52 weeks

1,253

- 350
- 178

Rent reduction

- 58%
-47%

2020

52 weeks

1,852

- 465
- 201

Average
term

3.0yrs
3.0yrs

+ 18

Total occupancy
saving

£10m
£7m

*Includes amortisation of unspent capital contributions / rent free periods over the lease length



Retail | Sales and Profit Outlook NeXC
2022 2020
£m 52 weeks 52 weeks Margin Var Var
Total sales 1,253 1,852 - 32%

Achieved margin

Occupancy
Payroll
Warehouse & distribution

Central costs

Operating (loss)/profit (20) 164
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Central Guidance Full Price Sales 2021 /22() v 2019/20 NexCt

2019/20 2021/22()
£3.8bn — 0% —— £3.8bn
H1 H2
) + 3%

0%

- 59 - 3%

- 10%




Central Guidance Full Price Sales 2021 /22() v 2019/20 NeXxCt

2019/20 2021/22()
£3.8bn £3.8bn
£4bn
| Finance - =8%
=24 Rett - 34%
=5 ; . £565m

£1bn Online + 31%

£bn



Central Guidance | 2021/22()

Next

FP Sales

Movement Profit performance
Retail lost profit
- £565m < £305m

Next UK Online

FP Margin before
fixed overheads

2019/20

£729m 4%
2
48%

+ £265m £128m




Central Guidance | 2021/22(®)

neXt

FP Sales £22m provision

FP Margin before
fixed overheads*

2019/20 540

Movement utilisation Profit performance
_ Retail lost profit
£565m ( £783m
+ £265m e
LABEL
+ £195m £55m
Overseas
+ £125m £23m

* Before onerous lease provision and impairment utilisation

£729m >
1 6p
48%

29%

)

18%

)

Total Platform & Partners

£10m



Central Guidance | 2021/22(€) Next

FP Sales
Movement Profit performance
_ Retail lost profit 2019/20
£565m £283m £729m
+ £585m tiem >
- £20m i <
Cost Savings
Ay £129m )
< Cost increases
« COL, NLW & parcel rates £30m £77m

« Warehouse & distribution £20m
» Clearance rates £12m

» Marketing, catalogues & photography
» Fully depreciated assets

- Rates relief & occupancy costs
» Other retail savings




Central Guidance | 2021/22() Next

FP Sales
Movement Profit performance s
: Retail lost profit
=y < £283m £7 29 m
i >
i o ¢
Cost Savings
i £129m )
2021/22() ( Cosé i7n%rreﬁses

- 4% £700m



2021/22© Full Price Brand Sales Analysis NexC

Scenario v 2019/20 Downside Central Upside

Full Year FP sales - 3% - 0%

Underlying PBT £645m £700m £745m




New Business




* Fixed % of sales
* No capital investment

- Partner focus:

 Design
» Marketing
* Buying
 Brand

NEXT Total Platform

Sales Channels

Web systems
Marketing

Online warehouses

Retall gystems

Retall Jogistics

17th September 2020



Timescale to launch

Childsplay H2 2020/21 :
Laura Ashley : H1 2021/22
Victoria’s Secret H1 2021/22

New Brand

H2 2021/22

i H12022/23



Childsplay

H2 2020/21

Laura Ashley
Victoria’s Secret

New Brand

H1 2021/22
H1 2021/22
H2 2021/22

H1 2022/23

Relative
online size

Annualised 1st Year
Total Platform

Online Total Sales

~£200m

Target Margin as a % of GTV

5% t0 8%
ROCE > 35%




Total Platform LIGHT

Home page

l FURNITURE HOME FURNISHINGS HOME ACCESSORIES SHOP BY ROOM I SHOP NEXT
|




Total Platform LIGHT

& search

e Brand checkout

{ SHOP LAURA ASHLEY

ﬂeXC @ 0 03337778000  Helg m €b

|
. Shop Next 2. Sign in/Register

LAURA ASHLEY is now powered b

I That means your payment, delivery and account will be managed by Next, Plea gur Next account if you have one to Ig

Eind out more about the partnershifs

Existing
Sign Into Next

Create a Next acco

EMAIL ADORESS OR CUSTOMER NUMBIR

ASHLEY is now powered by next

REGISTER NOV

REMEMEER EMALL (V)

will be managed by Next. Please use your N

YOUR PASSWORD

SHOW >
d out more about the partnership
Forgotten Password

Our Social Networks

LYO®O0



Total Platform LIGHT
o pae
& search

—_m
AURA ASHLEY

next &

Brand checkout

LAURA ASHLEY is now powered by next
l livery and account will be managed by Next. Please use your Next account if you have one to log in
Eind out more about the partnership

NEW ¢

EX i st i n g Create a Next.accounl today
Sign Into Next

EMAIL ADDRESS OR CUSTOMER NUMBER

Our Social Networks

fEYOoO®Oo



Total Platform LIGHT
Home page
& search

nackaging

LAURA ASHLEY Is now powered by next
That means your payment, delivery and account will be managed by Next. Please use your Next account If you have ane to log n
Eind out mere about the partnershie

Existing Customers NEW Customers

Sign Into Next Create a Next account today

AL ADGRESS OF CUSTOMER NUMBER

oo pax )

Forgetten Password

Delivered by

NEXTGO

i wo 50 i wirh Customer Mumber ane Date of Bith
Our Social Netwerks
Yo®O0o
R Richard E $tore Locator m Start A Chat
View your Next account Find yoor nearest store Far general enquiries
Help Shopping With Us Privacy & Legal More From Next
Frequently Asked Questions Next Unimited Cookles & Privacy Policy Next App

Teems & Conditions The Compary




Total Platform LIGHT Total Platform FULL

Home page Laura Ashley New Brand Victoria's Secret Childsplay Reiss
& search

Brand checkout Brand packaging

8 REISS

< PAYMENT

Order Value £185.00
Total (Incl. Delivery: £5.00) £190.00

WAYS TO PAY

Credit / Debit Card @ @ VISA v B ~
| would like to securely YES
save my card for next time

Payment Details s ISA .
‘Indicates a required field Es Vi —_—
Card number* Cardholder’s name*
Expiry date® Security code

3 digits on the back of
MM /Yy @ the card or 4 digits on

the front of the card

PayPal Paqul >

Pay with rexcpay * Spread the cost (23.9% APR Variable)® )

Gift Card B >




Total Platform LIGHT Total Platform FULL

Laura Ashley Victoria’s Secret Childsplay m
Home page
Brand checkout

Brand packaging

® ® ®
® ® ®
QR QR Q

Overseas websites

Retail services

Wholesale /
Concession

® Q@ ® @ Q@
QR Q Q@ Q @ @

®
®
®



Total Platform LIGHT Total Platform FULL

Home page
& search

Brand checkout Lead time Lead time

3 — 6 months 6 — 12 months

Brand packaging

Overseas websites
NEXT investment NEXT investment

A -

Retail services

Wholesale /
Concession




Total Platform LIGHT Total Platform FULL
Lour ey | NewBrand | icornssecret | Crdpiy | Reiss

25%
Equity stake - 33% 51% - (+ 26%

option)
Aligns interests Share of upside

I IE I BEAZIE Online sales® | Online Profit(® Equity Profit(e
Total Platform ~£200m ~£10m ~£20m



Equity stake

IRE L BEAZ L Online sales® | Online Profit(®) Equity Profit(®

Which brands? Why not the whole brand?

(J Clear customer proposition (I Diversify NEXT’s risk

J Customer goodwill & Keep the brand magic
(& Good online economics J Keep NEXT focused



Total Platform

What next?

Execute well

Prototype to productlon

—:.\

M' Understand the economics

n‘ - .‘ —— wr







More Customers, Offered More Choice Next
Choice Customers
No. of options in a six month period

+ 136%

NEXT Brand * New categories

No. of items , : .
 Wider price architecture

* Fit / size options

2016 2021




More Customers, Offered More Choice Next

Choice Customers
No. of options in a six month period
+ 136% + /5%
150,000 8.4m
NEXT Brand LABEL Total
No. of items No. of items customers
4.8m

7,000

2016 2021 2016 2021 2016 2021



More Customers, Offered More Choice Next

Customers
UK customers
0
2020
W 2021 Total
customers

+ 40%

20s & under 30s 40s 50s 60s and over 2016 2021




More Customers, Offered More Choice Next

CUSTOMERS
UK customers
e son Bl _\ + 75%
2020
: Total
eeet customers
+ 40%
~ +50%

fl ﬂ‘-u—l-‘-—‘
.A. g!'?.:".u o1 | QLC\_.,Y LA

Evolution @

20s & under 30s 40s 50s 60s and over 2016 2021




Four Core Principles NeXC
Create Play to our Make a Return
value strengths margin on capital employed




