
COMMUNITY

48
CORPORATE RESPONSIBIL ITY REPORT TO JANUARY 2015

Context

Our Approach 

With 539 stores in the United Kingdom and Ireland, we offer support to a wide range of charities and organisations 
of all sizes, by working to provide them with donations that are of most benefit to them and their particular cause, 
whether it be a financial donation, or the offer of products that can be used to realise additional funding. Our aim is 
to make a difference, so we do not support a single ‘Charity of the Year’, as we believe we are able to make a greater 
impact by working with a wider group of charities and organisations. In addition to supporting individual charity 
requests, we also agree to support charities for a number of years with a specified annual donation. This commitment 
helps these charities to be able to plan their work with confidence. 

Our priorities are to: 

• Offer support to charities and organisations of all sizes with a donation that is of most benefit to them 
• Focus our resources on charitable projects that benefit communities across the UK and Ireland 
• Work to identify and develop new relationships with charities and organisations

To ensure we can measure and monitor our overall community investment, we calculate the value of our non- 
financial contributions gained from products donated from within the business. This figure is added to our financial 
contributions, to arrive at the total sum contributed for the year.
 
Our charity and sponsorship programme is made up of donations to: 
Registered charities - we have offered support to over 350 charities of all sizes during 2014 who have asked for 
contributions to support their work in the areas of children, care for the sick and people with disabilities, healthcare 
and medical research and community support 

Individual requests/local and national groups and organisations - we are able to help groups and organisations who 
do not have charitable status through these donations 

Commercial support and sponsorship - we offer commercial support and sponsorship to a small number of 
organisations. We also support local sporting teams of all ages, especially where there is direct employee involvement 
with the team
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Performance 

Registered Charities

NEXT Charity events

Total Support

NEXT Plc has offered financial support to:

Individual requests, local and national groups and organisations

Gift in kind - donations of products

Employee fundraising

Commercial support and sponsorship

Charity link sales

Total Support (including Employee fundraising)

This support has been complimented with the following fundraising activities to generate additional funds for 
registered charities, individuals, groups or organisations:

£

2014

1,003,484

279,233

3,334,565

1,441,658

53,820

182,713

74,599

352,878

3,388,385

£

2013

944,986

34,323

3,190,217

114,829

1,613,233

36,904

119,839

363,007

3,227,121

Progress

NEXT Charity Event - in response to the current challenging economic climate we have made the decision to host one 
charity fundraising event each year. 

During 2014, we hosted the NEXT Charity Ball with the proceeds of £279,233 going to The Duke of Edinburgh’s Award 
(DofE) which is the world’s leading youth achievement award, giving millions of 14–24 year-olds in communities across 
the UK the support to develop their confidence and skills for life and work. 

The support from NEXT has helped 239,000 young people across the UK to be able to commence their DofE.  For 
every £1 donated DofE are able to return £7 in time volunteered by young people in their communities, so our donation 
translates into young people returning £1,960,000 back to their communities whilst increasing their work-ready skills 
and potential employability. In particular it has helped over 11,000 young people participate in their Gold Award – 
giving them a great opportunity to succeed in life and work by helping develop attitudes and attributes employers look 
for such as team working, resilience, communication, drive and determination.

Collaboration

As part of the target to divert our waste from being sent to landfill, NEXT has continued to identify and divert products 
that previously would have been disposed of via landfill, and offer them for re-use to a group of registered charities 
and social enterprise organisations who are able to create value from the products to benefit their aims. They include: 

Doncaster Refurnish – NEXT has worked in partnership with Doncaster Refurnish for over six years to support their 
valuable work within the community. We continue to offer them unsellable, damaged furniture and home accessories 
that they are able reuse, repair or remanufacture to create new products, and from these create value to support their 
aims. 

They are a Social Enterprise charity located close to our warehouses, and their aims are to help the community of 
Doncaster by turning waste into jobs, employability and educational opportunities through working to: 

• Alleviate poverty through the collection of re-usable donated furniture, diverting it from landfill, renovating it where  
 needed and making it available to socially and economically disadvantaged people at affordable prices to help  
 them set up home
• Create sustainable employment and training opportunities for people who have been long term unemployed or  
 have learning difficulties or disabilities
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Doncaster Refurnish offer a vital volunteering and training programme for people with learning difficulties, disabilities 
and the long term unemployed. They are able to provide support in many ways, such as being part of a team, meeting 
new people, learning new skills and developing new knowledge and confidence. This encourages attitudes of self-
reliance, self improvement and mutual support enabling people to take control of their own lives. Doncaster Refurnish 
recognises that training and developing both employees and volunteers is vital to their business plan to help drive the 
future success of the charity.

Carl’s story 

I’ve been at Refurnish for eighteen 

months now and worked my way up

from being a cleaner to running my own 

unit, controlling the sofa section, where

I’m using skills that I learned when

I did an upholstery course after leaving 

school. I’ve worked hard at Refurnish 

and they have given me a lot of support, 

including contributing towards my HGV

class 1 and 2. It’s a good working 

environment. Staff and colleagues are

polite and respectful and have helped me 

to regain my self-confidence. I’ve been 

able to gain skills which will help me find 

employment in the future.

Carl had been unemployed for 19 years

Andy Simpson, CEO of Doncaster Refurnish said:

Our ambition is to save these valuable resources from 

becoming waste. We’re more than just a furniture reuse 

project. We use the medium of taking unwanted materials 

and we create an environment for people to realise their 

potential, encourage their creativity and take risks by 

supporting them to test their ideas
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During 2014, Doncaster Refurnish, by working in partnership with NEXT, has been able to create £456,600 to help
fund its charitable work and in addition have created: 

• 82 training work placements provided for the long term unemployed
• 11 special educational placements for people with learning difficulties
• 14 students under 16 years old supported through educational activities
• 14 local schools and community groups supported with access to products for educational programmes 
• 460 children supported through ‘Spirit of Christmas’ where Refurnish promotes the concept of CR internally to  
 demonstrate personal giving in aid of others can be a positive engagement 

Through this collaboration, during the year NEXT has been able to divert 457 tonnes of waste from landfill
for reuse by the charity. 

We are pleased with the continued success of our partnership, and the role we are able to play to support Doncaster 
Refurnish, an organisation whose unique and vibrant approach to social enterprise is working to make a difference to 
the local community where it is needed most. 

If you would like to find out more about the work Doncaster Refurnish undertake, please go to: www.refurnish.co.uk 

Oxfam – we started to work with Oxfam in 2010, after identifying product items that were unsellable for NEXT, but 
could be used to create value for the charity to support its global work. During 2014 we have been able to divert 40 
tonnes of unsellable products from landfill by offering them to Oxfam who have taken the items to support their work 
overseas in a number of countries including a project they have developed in Senegal called Frip Ethique. It is an 
Oxfam-run social enterprise which provides employment for mainly disadvantaged women. It buys and sells second 
hand clothing, but is different from other second hand clothing companies because it role models good business 
practice and maximises the benefit for poor people in the second hand clothing value chain with over 500 small 
traders buying stock from Frip Ethique to run their own businesses. The profits are invested in Oxfam’s work fighting 
poverty in Senegal. 

Carrier Bags

NEXT continues to support and encourage our customers to reduce the use of single-use carrier bags where 
appropriate by using the most appropriate size of bag for their purchase or placing the purchase in the customer’s 
own bag. 

In line with regulatory charging requirements for single-use carrier bags in Wales and Scotland the monies raised
are distributed in country and shared between environmental and health charities focusing on care and support for
life-limited children, young people and their families – read more on www.next.co.uk. In Northern Ireland the monies
are paid to the Government who use the proceeds to fund environmental projects. 

In both Wales and Scotland we support WWF and their Celtic Seas Partnership which is working to protect the marine 
wildlife around the Welsh and Scottish coastline which is home to a spectacular array of wildlife and marine habitat.  

The aim is to achieve ‘Good Environmental Status’ from the EU by 2020 which focuses on five initiatives: 

• Biodiversity
• Underwater noise
• Non-indigenous species
• Food webs
• Marine litter

Since October 2011, NEXT has been able to donate over £150,000 to WWF’s marine programme.
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Employee Engagement  

NEXT launched ‘Oxfam Collects at Work’ in 2010 at our Head Office site. It is a scheme which enables employees to 
donate their unwanted goods to Oxfam whilst at work. We believe it provides employees with an opportunity to get 
involved in corporate citizenship in a simple, but sophisticated way, by donating unwanted items that Oxfam is able to 
create value from, to support its global work worldwide. During 2014 Oxfam has raised £2,400 from our employees’ 
donations at Head Office, raising over £23,000 since it was launched. An employee payroll giving scheme is available 
to all employees and during the year employees donated over £29,000 to charities of their choice. 

Employee fundraising – our employees across the business get involved in many fundraising events each year raising 
money for a large number of charities by undertaking numerous different activities from running, cycling, sky diving, 
playing football, cake sales, to the less tiring activity of growing moustaches for ‘Movember’ to raise vital funds and 
awareness for men’s health issues. We are only able to report on the fundraising we are made aware of by the business 
in this report.


